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Generation Y

Generation Z

Maturists Baby Boomers Generation X (Millennials) (Millennials)
HAEATA ~1945 1946-1964 1965-1980 1981-1994 1995~
201 9H9F#S 71451\ & 55~73 39~54 25~38 0~24
A(2016) 0.3bn 1.1bn 1.5bn 2bn 2.4bn
AO&5EE(2016) 5% 15% 20% 27% 32%
SRR H K oHkES 9.11 B RE ZT=IR
RN iRl ix/aZ2) Ligh TEMIEEIR N iR eE
74514208 0 BEERERIRE  IPBAY60F(S EEIIEIE AT BHEE (#5)
R ZUZREE BSH fiREZER BTN FHL | SEARRERYAIR Al
A FENXM, EpEES Google Us EEESSS
LAZREAESHIET
NTESE EREN B tEE )| | SHAHESEREN HLFNpop-up
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RIBEPRAE) Tl EREE WSEARF GBI E S AT
ALSEE SRR CIEER 90/95SiHZEEE B

W2016.12-2017.11

W 2015.12 - 2016.11
m2017.12-2018.11

W 2016.12 -2017.11

m 201712 -
2018.11
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! louisvuitton @ « 5 ¢

louisvuitton Unexpected combinations A
welcome. Choose among a selection of

colors and patterns to make your

#LouisVuitton Run Away sneakers your

own. Now available in select stores, more

via link in bio.

bruno1726 Precio ?

lowiicrescent (9 obsessed

wangijc Alphabet can be customize?
chiigo.o ¢

vaninha_moleka Lindo . lindooo..

comprar para ponerle las iniciales.
catdeizq @chrisayalasanchez me encantan
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Chile 78-

Vepezuela 72

Argentina 78

i

Senegal 46 - ', “?.z""

Ghana 39 ! ¢
Nigeria 42

7 Kenya 39
Tan;ania 25

South Africa 59

LESS 0
INTERNET
USE

20

< India
12577 \
%, Lebanon 83

Ne, £
4 - Jordan 80 ™
| :

/\5 iPhnhpplnes 56

Japan 76

South Korea 96
- Vietnam 64

lndqqes:a 30

* 1%
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Israel 88
40 60 80 100% MORE
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J Micro-influencers vs Celebrities
hsUGuw
1 Billion Monthly Active Users
Measure the Estimated Cost per Instagram Post, Average Engagement Rate and Estimated Media Value per post for Micro-
influencers vs Celebrities. Who delivers the highest engagement rates and ROI? This tool can help you estimate.

12 posts 4,069 posts
6,408 followers 105,818,067 followers
7,315 following 113 following

Estimated Cost Per Post  — ——  Estimated CostPer Post ——

$49.34 - $82.24 $158,077 - $263,462 }

Engagement Rate Engagement Rate S
7.36% 1.69%

GLOBAL
INDIE
Instagram Influencer Tiers CU LTU RE

MEGA

MACRO

MID-TIER
MICRO
NANO

Followers

INFLUENCER MARKETING
GLOBAL SPEND

2018
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HYPER-MODERN

HiRE=8RY 4+ > A

YV AAAG

20163EE K2k A
HILLMOJI: Hillary + emoji

AF5I0EY -
=TS

RS

2 YouTube
Emoji Use on YouTube, at a Glance

As told by comments on the 10,000 most popular YouTube videos?

ox 22 20%°¢ 1.7x:%

more happy faces than sad of emojis used were hearts more dogs than cats
Most Popular Emojis

Faces Gestures Food + Drink Animals
1. & 1. & P 1. W
2. & 2. & 2 2. @
3. & 3. § 3. 3. &
4 @ 4 ¢ 4. p 4. &3
5 @ 5. b 5 ¥ 5 %

1Among the top 10,000 most-viewed videos on YouTube. Emoji genres determined by Unicode: https://unicode org/emoji/
charts/full-emoji-list html
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ESTEE LAUDER

ACQUISITION AND LICENSE STRATEGY K&
Buying growth opportunity, not sales DrJart+

GLAMGLOW
AEE‘J N FPEEEF[IE ;1 LLE

LE LABO®
........... BECCA

?'va(

RODIN

uuuuuuu

AVEDA T'OMFQRDBEMY f{mcshbox : LAGOW - ' .
== _,... " Estee Lauder I too faced
B FIHCRIF ORI LRI,
LAMER I I I I I I I gxl\ﬂé!’giiﬁiﬁ_%o
: R+11E
BEAUTY I N A& N HE—TE A XS,

MARKET 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017E
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Undlenvers Unilever’s cornucopia of bolt-on M&A
Estimated deal value (€m)

. Beauty

Dermologica 0.6

() Food &drink () Household product

Dollar Shave Club Living Carver Korea Sundial
0.9 Proof 2.3 Brands

0.2 Quala 0.6
0.

2015 2016
Kate
Somerville - ] T
0.5 ue Air 0.3 azo
0.3
Seventh
GROM Generation Sir Kensington's Mae Terra
1.1

0.1 0.5 — 0.2
B EAUTY Does not inC|L.IdE all 18 companies
MARKET io:l;ce: Jefferies

BEAUTY
—— MARKET

BASFI4E I Schmit’ s Naturals
Schmidt’ s Naturals RAFMNFIRERISEBE
YROE iR, HEchERIAER, FmesENE

K5 B2 T ZEEBNFESF .

schmad

LAVEND

|
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25

20

15

10

['Oréal consolidated sales

(inbillions of euros)

gaRneR

LANCOME ===

BOTHRM vicHY

1967

1980

GIORGECH ARMANI

RALPI LAUREN
rrrrrrrrrr

1985

MATRIX ALY
Hiahls
SOFTSHEEN: CARSON'
shu vemura
O MAYBELLINE
R REDKEN
1990 1995 2000

NCEUTICAL

%’,‘ﬁ@ Hammcs ({lelien C,,uy,,,

DECLEQR CARITA e 2

clarisonic

essie

@ egivjuer

2005

2010

2017
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ER3ERE Yga IT Cosmetics
IT Cosmetics =R 2 RSRSTHY
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IndieBeautyExpo

INDIE BEAUTY EXPO

Wed., August 21, 2019
2pm-8pm

Thurs., August 22, 2019
9am-5pm

AMAZON INDIE BEAUTY

E aquon Beauty & Personal Care v

Prime Day deals on July 15 & 16

@ Deliver fo ) o EN Hello, Sign in
Los Angeles 90017 Today's Deals  Your Amazon.com Gift Cards Help @® - Account&Lists - Orders Try Prime ~ \\ cart

All Beauty Luxury Beauty - Makeup ~ Skin Care ~ Hair Care ~ Fragrance - Tools & Accessories ~ Personal Care ~ Oral Care ~ Men's Grooming ~ Professional Beauty -

Indie Beauty

Discover new, curated independent beauty brands and their stories.

Indie Beauty

Discover something new

INNOVATIVE COLOR ‘ SKINCARE NATURAL

GLOBAL HAIR ‘ FRAGRANCE MEN'S

Mia Del Mar

Mia Del Mar's high quaility products are free of parabens,
sulfates, and phthalates. Their exotic color options and
long-lasting formulas allow your complexion to glisten

and be irresistible.

»Explore Mia Del Mar

BEAUTY
—— TREND
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5 P/ NGRRERISNE JIZE(L 2016 vs 2018 BEEtop10 REEPNEE HEX
Skin-care Make-up Hair care Body care
59%
!;94, ;!94, !;()94)
38.8%
I I I 28.1%
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2016
2017

PERFEQT DIARY

ATREUS WINONA
% oR
Annabella L=,E\!§P'<N

elta
 “mo;

CI-IIOTL{(E
— BYPHASSE
™ - LEGEND A
BEAUTY S i HomeFacial Pro 2016 2018

MARKET Beauty Creates
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PERFECT DIARY
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#TRENDY
#FASHION
#NO.1







#TRENDY

#CUTE
#COST EFFECTIVE




Do Ataak

“let’s talk
about
your bum”
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LOVBOD BRAND

7"

HREAL-LIFE v, N

#LOVEYOURSELF
#BODYBRAND
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HTRENDY
HNATURAL
HSELFMAKEUPEE
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033floz 10ml €



cloud paint
seamless cheek color
blush aérien

Seamless chent color
blush aérien

cloud paint

seamless cheek color
plush aérien

#SIMPLE PACKAGE

HFRIENDLY
#INS MARKETING






#SATURDAY i
HPEPTIDE
#INS FAMOUSE




IIIII

FOC U S :E'H;E?jﬁ o]



JEFFREE STAR

COSMETICS

,,d) ‘) m a’g m




e e
HFANCY
HMAKE-UPSTAR

H#BEAUTY-INFLUENC




Huxley

SECRET OF N
¥

Huxley

OIL:LIGH

Great P,
aever csnely
v a1

4






§ LA \\\‘ \\
\LAAN

Q\rx“‘\‘ ;\\\\\\Q\}\\\\\i\x\\\\\‘Q \ ‘:\;\\ / . B\

L
il 1

i

/ ‘ £
e || &8

f §.6.E8 {
i, Ak i |
LA Vil -
BF O i ARETARIE AL, .

. CESRERERULE i

TP ¥ % i




INDIE

studio /// \\\\

B &

N




causemetics

thrivve~

“ausemetics

& l!lve

INDIE
BRAND

I




thrive

causemetics

#VEGAN
#HIGH-END
#DONATION
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1,770M
17.74724

WA CAPAS| M Y MALB RS
The Growth of Production Capacity and Production Locations
Atsl C.D 2%
Shanghai C&D Factories

USA
Korea (o)
@
China RIEEE
@ USA Factory
Guangzhou
X 53%
The 5th Facto
Thatiang 2
axe 3%
Guangzhou Factory
Indonesia ® QI HAlof 3%
Indonesia Factory
Aol Ach 3= Ao AZE
Shanghai Leased Factory | Shanghai A Factory
H1z% H2E2% H3Z%
1OM The 1st Factory The 2nd Factory The 3rd Factory
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